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Enter username and  
password 

CORRECT
? 

yesLoad control panel  
overview 

no

Re-enter U/P up to 3x 

Need to create account 

still wrong

Lock account, email  
instructions on  
how to unlock 

Display U or P hint 

Ask for hint

Add screens for account creation
Username and password hint screen

Write content for wrong u/p
Write content for how to unlock account

Create locked account screen

F L O W C H A R T S
No account?



T A S K  F L O W

https://uxplanet.org/ux-glossary-task-flows-user-flows-flowcharts-and-some-new-ish-stuff-2321044d837d

Single flow with no branching



R E D  R O U T E S

https://uxplanet.org/foodmix-cooking-app-ux-case-study-d046c1f5896b

Prioritization of the 
most important interactions



R E D  R O U T E S

Prioritization of the 
most important interactions

Log into website

Retrieve username 
and/or password

Log in via Facebook
Log in via Google Plus

Unlock frozen account Display u/p hint



• Workflows are most useful for interactive 
pieces of the site, less so for browsing content

• Not all sites need all types of workflows

(These are samples of commonly used workflows – there are 
many others!)

•  The most used interactions on the site should 
be the most usable. 
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Why design AND 
content?





Elevator pitch

Personas & scenarios

Branding

User journeys

Information architecture

Workflows



Wireframes















No/low color

(Almost) no photos

Generic fonts

Don't make it too pretty





Focus on element placement

Focus on what the page 
communicates





Don't distract client with 
brand issues

Don't distract with copy they 
have not seen or approved
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Contrast

Repetition

Alignment

Proximity
"Non-Designer's Design Book" by Robin Williams (Harvard Library website)



Start with mobile



http://www.smartinsights.com/mobile-marketing/mobile-marketing-analytics/mobile-marketing-statistics/



https://www.impactbnd.com/blog/mobile-marketing-statistics

80% of internet users own a 
smartphone

Users spend 69% of media 
time on phones



Use a grid
(or grid proportions, divisible by 12)





Design consistently





Have one focal point





Use existing patterns




