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What is a brand?





“I’m lovin’ it”





“If you see something,  
say something”
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http://www.businessinsider.com/kfc-is-finally-turning-business-around-2016-5



https://www.kfc.com/about/how-kfc-makes-chicken









https://www.thrillist.com/news/nation/kfc-twitter-joke-painting





http://time.com/4770024/kfc-romance-novel-mothers-day/

"'Yes, I'm a Colonel. Yes, I'm 
fabulously rich. I am a magnate 
of the restaurant industry, my 
dear, the king of an empire that 
I built with my bare hands. I 
took a sabbatical from my 
duties in order to see the world, 
see what else could possibly be 
out there, and on the course of 
my journey I found what I was 
looking for.'

Her heart fluttered wildly in the 
space of his pauses. In spite of 
everything, she found herself 
hanging on his every word. 

'I found you, Madeline.'"

http://www.businessinsider.com/kfc-romance-
novel-is-a-raunchy-steamy-tale-2017-5





What words would you 
use to describe KFC's 

brand after 
reinvention?
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Brand: the attributes  
that people associate  

with your organization.



Voice and Tone Table

https://gathercontent.com/blog/a-simple-tool-to-guide-tone-of-voice



Voice and Tone Table – Example 



http://voiceandtone.com/success-message/
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https://vpcomm.umich.edu/brand/style-guide/logo-guidelines



https://vpcomm.umich.edu/
brand/style-guide/logo-

guidelines



A logo

A logo 

A logo 
A logo 
A logo




Helvetica
Avenir

News Gothic 

Garamond 



Brand Guide examples



www.wrentham.ma.us



www.lincolnpl.org



Brand Guide examples



Brand Guide examples



Brand Guide examples



Brand Guide examples



Brand Guide examples

https://identity.unc.edu/

https://vpcomm.umich.edu/brand/

http://www.hbs.edu/marketing/

https://www.skype.com/en/legal/brand-guidelines/

https://www.apple.com/legal/sales-support/ 
certification/docs/logo_guidelines.pdf

https://design.google/library/evolving-google-identity/

https://about.twitter.com/content/dam/about-twitter/company/ 
brand-resources/en_us/Twitter_Brand_Guidelines_V2.0.pdf



Consider making a  
Pinterest board to help  

you flesh out ideas about  
your brand.
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X



Common patterns vs. need-to-learn (specialized) 
interfaces



Open site vs. proprietary site



Scroll vs. click



Browse vs. accomplish



One path vs. many directions



User-led vs. Site-led Interactions
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